How Exactly Do you Get Banner Advertising Traffic?

There is no magic formula for making a banner ads that will instantly drive thousands of hits to your website. Like anything worth doing, a banner advertising campaign requires commitment and the time it takes to think out a strategy. There are several things you can do to ensure that your banner ad does what it is intended to do.

Perhaps even before you design your banner ad, you should have a good idea where you would like your ad to run. This will require a certain amount of research. Browsing search engines and sites that are specific to your particular industry or niche can help you find good places to run your ad. Probably the worst strategy would be a scatter shot approach, placing your ad on a random variety of sites.

You will be much better off searching on keywords pertinent to your site, then looking at some of the top sites in your niche. If they already show banner ads, click on one or two and see where you're taken. Does it appear that the sites you're taken to are well run with a lot of web traffic? The choice of broad portal sites versus niche specific sites will vary depending on your particular market. Portals have a lot more traffic overall, but specific, focused sites sell ad space for less and are more likely to address your target clientele.

Keep your banner ad simple and elegant. Overly cluttered, overly flashy banner ads will drive away more traffic than it attracts. Such ads are associated (whether true or not) with "adult" sites, and sites from which you pick up Trojans and other computer viruses. And if they take a long time to load, it will turn off even more people. Your banners should draw people in with compelling text and design.
 
Check all links in your ad to make sure none are broken. Broken links are perceived as unprofessional, and worse, they make your ad useless. Rare is the Internet user who will search out a site with a broken link.

It is better to start your banner ad campaign small, monitor what works and what doesn't, and ramp up from there. Get a few banner ads doing their job before you branch out. Take the time necessary to get your banner ad on sites that are clearly related to your market niche. Otherwise you won't get much traffic, and what you get will probably be uninterested in your product or services.

If you advertise on a portal site, you will have to design your banner in keeping with the site submission guidelines. Specifically, you will have to meet specifications on maximum file size, allowable file formats (GIF, animated GIF, Flash, Shockwave, etc.), design restrictions, dimensions (in pixels), submission deadlines, the number of banners you can rotate during your advertising campaign, lead time, and page position.

Before agreeing to any advertising contract, make sure that you have a way to get in touch with someone at the site easily if you discover a problem with your ad. The site running your banner ad should have decent statistics software so that you can track your banner's effectiveness. You'll want to know how many people visit the page, and how many of them click through to your site on a daily, weekly, and possibly monthly basis.

A carefully planned, well executed banner ad campaign can earn back its costs in increased sales for your site. Do your best to make your advertising dollars work as hard as you do.


