How to Get Ezine Advertising Traffic

The use of ezines or article directories should be a part of your website's marketing plan. They attract visitors to your site in a slightly different way than other web advertising techniques like banner ads or Google AdWords. Ezines attract readers who are hungry for real information rather than link-filled lists with little to no pertinent content.



Ezines, can be a good source of traffic to your website. There are several to choose from, and it's best not to send all your articles to one site. In terms of Google PageRank and Alexa ranking, the best sites to submit ezine articles to are: ezinearticles.com (Alexa rank 177, Google PageRank 6); ehow.com (Alexa ranking 221, Google PageRank 7); goarticles.com (Alexa ranking 2,318, Google PageRank 6); webpronews.com (Alexa ranking 2,397, Google PageRank 6); and helium.com (Alexa ranking 2,482, Google PageRank 6).

Sites like these have specific categories in which you place your articles, and the site monitors make sure you submit your articles to the correct categories. In addition, the home pages of most article sites will feature certain articles or certain authors. There are some ezines at which you can pay a fee to have your article put in a "prime" location where it will attract a lot of readers. But your best strategy is to consistently send articles of 500 words or less to the ezines where they get the best response.

Authors will sometimes develop a loyal following on ezines, ensuring a certain amount of repeat traffic to those that click through. On most ezines, however, articles need to have real content and not just a string of sentences mined with anchor text linking to your website. All ezines frown on this, and some will actually pull articles and ban authors who do this. And there's really no need to make anchor text-laden articles, because most people will glance at them, see what they are, and go elsewhere.

Typically, ezines will have rules about how many links you can have in an article, and some only allow links in a resource box or author bio at the bottom of the article. You'll probably find that this does not have the effect of dampening traffic to your site. Regular readers of ezines are appreciative of good content and are more than willing to click on sites where they can find out more about the topic of the article, or about the author who wrote the content (or had it ghost written).



Ezines are a slightly different way to draw traffic to your website than regular web advertising. Lots of people mentally tune out flashy web ads in search of information and content. So it makes sense to use information and content to draw readers to your site. One of the advantages of writing for ezines is that it doesn't cost anything unless you hire a writer to write your articles for the site. While ezines shouldn't bear the entire burden of promoting your website, they can and should be an integral part of your overall advertising strategy.



