Specialty Coffee Sales

Specialty coffee sales are the new wave in coffee shops and chain restaurants everywhere. Over half of American adults drink coffee every day. Twenty percent of those coffee drinkers account for specialty coffee sales. Additionally, specialty coffee sales are growing by 20% each year.

Main specialty coffees include cappuccino, latte, espresso macchiato, and cafe mocha, which account for most specialty coffee sales. Cappuccino is one shot of espresso with equal amounts of steamed and frothed milk. Some people divide the espresso, steamed milk, and frothed milk into equal thirds. The strength of a cappuccino can vary greatly from one cafe to another. Latte is espresso with mostly steamed milk, topped with a thin layer of froth. It is much more dilute than cappuccino. Lattes may have several ounces of steamed milk to one espresso shot.

Espresso macchiato accounts for a smaller portion of specialty coffee sales. It is espresso that is topped with a spoonful of frothed milk. This specialty coffee definitely packs a kick. Cafe mocha consists of a shot of espresso, a shot of chocolate syrup, and steamed milk, sometimes with froth or whipped cream on top. It is similar to latte, but with chocolate syrup added and perhaps a little more "decoration" in the form of whipped cream. Americano is espresso with hot water added to dilute the espresso to the strength of regular drip brewed coffee.

While the worldwide recession has caused market analysts to predict that several specialty coffee shops will close in 2010, specialty coffee sales are expected to grow due to the addition of specialty coffees to existing restaurants. At the beginning of 2008, there were almost 28,000 cafes that concentrated on specialty coffee sales. Nearly half of those were operated by Starbucks and other chain coffee outlets.

In fact, specialty coffee sales are expected to become the standard in U.S. coffee shop sales, meaning that cafes just starting up should seriously consider adding specialty coffees to their menus. The rate of growth in specialty coffee sales is four times the growth rate of traditional coffee sales.

There are, however, specialty coffee experts who speculate that the industry is expanding too rapidly and that the overall quality of gourmet coffees will suffer as a result. Since 1993, coffee sales worldwide have increased from $13.5 billion to $18.5 billion. Of the $18.5 billion, $7.5 billion came from specialty coffee sales, which reflects the relative increase in specialty coffees and the relative decrease in regular coffee sales over the same period.

Even the lower budget chains are getting in on their share of specialty coffee sales. In 2006, fast food juggernaut McDonalds began serving specialty coffees like lattes, mochas, espressos, and iced coffees. In fact, McDonalds executives believe that specialty coffee sales will be strongest in locations where there are high numbers of Starbucks stores. The benefits of specialty coffee sales in chains is the generally consistent quality regardless of location. The main argument for frequenting locally owned cafes is that their specialty coffee sales benefit a local owner and the local economy.




